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Connecting you to what matters



Your voice,
heard by the community

Herald Communities are community oriented
newspapers providing a forum for the people
of specific regions throughout Nova Scotia to
celebrate the successes of their communities.
They are innovative and locally oriented
publications with professional news coverage
that focuses on what’s important at the
community level.

Each edition of Herald Communities offers an
in-depth look into what’s happening locally.
The content found within the pages of each
issue ranges from sporting events and business
openings to pet care and automotive advice.
Local is the fundamental word here; local news,
local events, local sports, local businesses and
local people.

Designed to be unique tools to help local
businesses and organizations connect with

the people in their communities, Herald
Communities have an advertising friendly focus
and will provide many opportunities for you,

the advertiser, to have your message delivered
effectively.

Offering mass reach extending across Nova
Scotia, Herald Communities are a fantastic way
to market your business, product or event to new
potential customers. We provide cross-media
integration for your advertising needs including
print, digital, flyers, inserts and

even coupons.

As members of our community, we look
forward to serving your advertising needs and
helping you grow your business through Herald
Communities.

Why Community Newspapers Work
Community Newspapers and their websites

are hyper-local. They effectively represent the
neighbourhoods they serve, and they are able to
target these communities like no other medium.

Community newspapers command a special place
in Canadian households and readership is solid,
with 73% of adults reading a community newspaper
every week.

They also reach 3/ of all women — more than
any other medium - a key demographic difficult
to reach with other media.

Average issue readership percentage

73%

Readers

27%

Non-Readers

Community newspapers effectively
reach all demographics

Professionals, well-educated, affluent consumers
—as well as families with children, seniors and
homeowners in urban and rural areas.

Gender qp

Household Income

Male: ..cococverienieiennenne, 72% <$30K i 65%

Female: .....cccvvvvvvueeeee. 77% < $30-$49K .................... 75%
31510 ) 78%

Age ) SO 79%

Young Readers 18-24 years:...60% < $100K.........c.ccocoruneee. 79%

Age 25-49 years: ................. 73% Out of those who read

Seniors 65+years: ................ 78% communities newspapers.

Baby Boomers 50+years:.... 79%




Coverage

e s 2 S ALY

Halifax Dartmouth Bedford-Sackville Valley South Shore The
Citizen Tribune Observer Harvester Biééiker Casket

Published each
Wednesday
Every door +
Herald Subs

25,000
households
(95%)

Published each
Wednesday
Every door +
Herald Subs

45,000
households
(90%)

Published each Published each Published each Published each
Tuesday Tuesday Tuesday Thursday
Every door + Every door + Every door + Select doors +
Herald Subs Herald Subs Herald Subs Herald Subs
54,000 53,000 35,000 51,000
households households households households
(67%*) (94%) (93%) (96%)
Coverage:
Quad County
Area — mainland

Coverage: Coverage: Coverage: Coverage:
Halifax Peninsula, Cole Harbour, Sackville, Windsor
Herring Cove, Easter Passage, Beaverbank, to Digby
Spryfield, Eastern Shore, & Enfield,
Timberlea Colby Village & Fall River
& Tantallon

Coverage:
Hubbards to
Yarmouth

Eastern Nova
Scotia and lower
Cape Breton

Deaiorasa
observer.ca

valleyharvester.ca  gouthshorebreaker.ca thecasket.ca

halifaxcitizen.ca dartmouthtribune.ca

*Household Coverage



Advertising Opportunities

Below are examples of our most popular adsizes.
For more information on additional ad sizes and rates, contact your representative.

Print:
BLACK & WHITE COLOUR

Std.AdUnit AdSize 1x 13X 26X 39X 52X  1X 13X 26X 39X 52X BUNDLE YOUR
3/00 Page 1.93°x3” 34 27 25 23 21 8 77 715 713 T ADVERTISING
5100Page 1.93"x3” 57 45 42 38 35 107 95 92 88 85 .
6/100Page 3.95"x3” 69 54 50 45 42 144 129 125 120 117 AND SAVE!
8/100 Page 4.96"x3.28” 94 74 69 62 58 169 149 144 137 133 Three Communities
110Page 3.95"x5” 115 90 84 76 70 190 165 159 151 145 20% discount

1/8Page  4.96°x5” 144 112 105 95 88 244 212 205 195 188

Banner  10"x3” 172 134 126 113 105 322 284 276 263 255 -
1/5Page  597°x6.78” 234 182 171 154 143 384 332 321 304 293 Four Communities
1/4Page  798"x6.35" 292 228 214 192 178 442 378 364 342 328 30% discount
1/3Page  10°x6.64” 381 298 279 251 233 546 463 444 416 398
2/5Page  5.97°x14” 482 376 353 318 294 692 586 563 528 504
1/2Page  4.96"x20” 574 448 420 378 350 824 698 670 628 600

All Six Communities

3/5 Page 798°x15.71” 722 563 528 475 440 1022 863 828 775 740 400/ ° d Iscount
2/3 Page 10”x13.35” 767 598 561 505 468 1097 928 891 835 798
FullPage 10"x20” 1148 896 840 756 700 1648 1396 1340 1256 1200 All Six Communities
Dbl.Pg.Spread 21"x20” 2411 1882 1764 1588 1470 3461 2932 2814 2638 2520 + The Chronicle Herald
Guaranteed placement is charged at a 10% premium. 400/0 d i SCOU nt
Print Premium: col6UR e e e eralin
Front Page Positions Ad Size: 1X 13X 26X 39X 52X
Earlug MLO1 79 75 74 7 71
2/100 Page M023 91 85 84 81 80
3/100 Page M022 106 96 94 91 89
Small Front Page Anchor  MAO1 134 119 115 110 106
Large Front Page Anchor  MAO2 237 206 199 188 181
Leaderboard Digital Adve rtising
or BigBox  Takeover Print To SEQ? .
Deadlines vary
Leaderboard $22 CPM? 360880 $20 per ad puts your print ad online and please contact your sales
: : increases your search engine visibility representative
Big Box $24 CPM? g'f;)s/;"’k- ﬁzgsol wk using the power of thechronicleherald.ca or sales@herald.ca

one specific ~ on all
Community ~ Community

page pages
(Hfu/Dart/
Bed/Sack)
ChronicleHerald
Any unserved impressions will be served run of site on TheChronicleHerald.ca Connecting you to what matters
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