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Since then, we have produced two more
magazines with the Herald, with last year’s
being our best ever.
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ew industries are changing
as
rapidly as the beer industry.
Consumer
allegiance to the big beer
companies
has swayed as a dynamic
group of craft-beer
producers engage a consumer
more aware and
concerned about the origins
of their beer. The
locavore movement is alive
and well in New
Brunswick and no more
evident than in its
beer industry.
Nearly 20 breweries count
themselves
residents of New Brunswick
with new breweries
emerging on an almost monthly
basis. These
new entrants to the industry
all share a passion
for beer but the faces behind
the business are
much more than just ‘beer
geeks.’ Many of the
new crew driving the New
Brunswick craft beer
industry forward are business-savv
y individuals
who come from diverse
and eclectic backgrounds.
It could be argued that the
face of the New
Brunswick craft beer industry
is Picaroons’
Sean Dunbar. Dunbar is in
many ways the father
of the craft brewing industry.
Before becoming a
brewer — he has been at
the Fredericton-based
brewery since it first opened
in October of 1995

— Dunbar worked in the
hotel and restaurant
business before a stint as
a lawyer. Dunbar was
admitted to the bar in June
of 1995 and the
brewery opened later that
year. As he says:
“I moved from one bar to
the other.”
Dunbar was encouraged
by some of his law
school friends, aware of his
food and beverage
experience, to open up a
brewery. “I signed up
first as an advisor, then investor,
then quit law
completely and became an
employee and then
owner. It was just one of
those great ideas that
sounded like a cool thing
to do. Who doesn’t
want to own a brewery?”
Opening a craft brewery,
long before craft
beer became popular with
a wide audience,
has it challenges, but Dunbar
focuses on the
positives noting “well, there’s
the beer. That’s
still a big plus. It’s a very
positive product to
make and sell. I can still
cure a down day by
going to a liquor store and
watching someone
in line buying my beer. It
never gets old. Our
mission statement is to make
the world a better
place, one beer at a time.
That’s what we get to
do every day. I can’t think
of a more positive
way to go through life. Negatives
g
are
e no different
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fferent
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This year, we trust you will once again consider
joining us in this valuable and rewarding journey
as we plan on telling lots of local stories, while
keeping you abreast of the latest fashion trends
from around the world, available in our store.
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So, as we proudly embark on issue number 16,
we thank you for your patronage in years past
and for considering this issue of Robert Simmonds
Magazine – which we promise will be our best yet
– as your next advertising opportunity.
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With warm regards,

them from friends and relatives.
I then
mental switch to do this commercially had a
. Brewing
had become a passion for
me. I had a lot of fun
building recipes from ground
up. Once I had
made that mental switch,
I wasn’t too
concerned, financially. The
brewery is in my
home. It took lot of money
to bring it up to code
but once I put my mind to
something, I make
sure it gets finished.” As
for challenges, Steeves
notes “unfortunately, I
have to turn down
accounts now. I am in eight
different bars and
restaurants. I don’t see any
slow down any time
soon.” Expect to see an
expansion of the
brewery as Steeves is in the
planning stages of
building a much larger brewery
in a commercial
area. The goal is then is to
leave his full-time
work. He is confident of the
future as he says
“unlike the corporate world
we all know each
other really well. We all help
each other. It’s
very refreshing. I am just
happy to be part of it.”
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André Morneault and
Mitch Rigger isn’t a complete
Mychèle
newbie to the
Les Brasseurs du Petit-Sault, Poitras,
beer business. Rigger had
done some sales and
Edmunston
marketing work for Picaroons
One of the breweries that
“way back in the
best exemplifies
day,” consulting with bars
this new eclectic breed of
and restaurants in
brewery owners is
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the 90s. As he says “I was
Edmunston’s Les Brasseurs
hosting beer and
du Petit-Sault. The
food pairings events long
less-than-one-year-old brewery,
before it was cool.”
which recently
Rigger still maintains his
won
a
bronze medal at this year’s
day job. He works as
Canadian
a supervisor of logistics at
(in the beer business) than
Brewing Awards for its European-sty
McCains. About
any other small
le lager,
opening
a brewery, Rigger says “I
business, I suppose. The
La Kedgwick is run by three
positive part seems to
developed
partners, each
a love for craft beer when
make the negatives fade
with a different background.
travelling and doing
into the ‘shit happens’
André Léger is
consulting work in the late
territory. It’s just what we
the brewery’s general manager.
’90s. I always knew
do and the negatives
Prior being
I wanted to move back home
aren’t significant.”
involved full time managing
someday, slow
the brewery, Léger
down and open a nano brewery.
As far as the new faces in
worked for more than 10
It’s been
the beer industry,
years in investment
rewarding and utterly defeating
Dunbar says that “so far,
banking
in Montreal and later developed
all in one
we’re keeping it pretty
a
breath. I love making beer
much a group effort. That’s
consulting business, providing
and talking beer
the way the industry and
businesses
love my customers, but
has developed all over the
information technology and
the red tape of a
world, really.
knowledge
brewery is super discouraging
Competition is good for all
management solutions in
and at times
sectors but ours
Edmundston. André
daunting.” Between his day
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Morneault is brewery’s treasurer
job and running
competitiveand an IT
the brewery, he often works
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18 hour days. “It’s
s with a plan to move
architect. A start-up
hands-on and super labour
the whole sector forward.
lover, he notes that “he is
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of all possible scenarios.”
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By Mark DeWolf
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With an expert blend of international and local
content, we’re proud to deliver a product that’s
both inspirational and relevant to our loyal Robert
Simmonds’ clientele.

Craft-beer breweries

GS

Back in 2013 we moved the publishing of Robert
Simmonds Magazine to a very trusted Atlantic
Canadian company, The Chronicle Herald, and
the result was the biggest and best publication we
have ever done.

Celtic Know Brewing,
Riverview
Bruce Barton spent 20 years
in the printing
industry both on the presses
then
digital prepress before transitioninglater in
a passion
for home brewing into a
business. He says “the
skills I gained from this have
served me well as
I do all my own graphic design.
I also spent a
number of years in the IT
sector before finally
deciding to open a nano
brewery. Running my
own brewery has been an
amazing experience.
I take orders from nobody
and I am solely in
charge of the entire operation.”

WHO’S BEHIND
THE BREW?

JOY CUMMIN

A special thanks to all of those who partner with
us, locally and abroad, for helping make this
magazine possible.
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Premium Engagement
Robert Simmonds Magazine is Fredericton’s preeminent
lifestyle publication where local upscale goods and
services live alongside the world’s most respected
fashion brands.
Through this unique, targeted, free publication, local
advertisers can achieve tangible results and gain valuable
insight into their client’s needs and desires.
With 50 pages of local and international trends in fashion
and luxury, Robert Simmonds Magazine connects your
brand to the affluent and influential.
Don’t miss this opportunity to speak directly to the
most discerning tastes in New Brunswick with Robert
Simmonds Magazine.

Material submissions
Accepted File Formats: Acceptable file format is PDF.
All files must be CMYK, 300 dpi and built to appropriate size.
Files must be posted to our FTP site: http://ftp.herald.ca.
Production inquiries should be directed to
crs@herald.ca, 902.426.2811 ext. 2250

Publication size: 9” x 11.75” finished product
Ad Sizes:
1/4 Page Non-Bleed:
3.95”w X 5.32”h
$400 plus HST

Audience
Robert Simmonds Magazine provides access to an
upscale, intelligent and active demographic…

1/2 Page Non-Bleed:
8”w X 5.32”h
1/2 Page Full Bleed:
Trim 9”w X 5.82”h
1/4” Bleed (9.5”w X 6.32”h)
$800 plus HST

• Affluent
• Professional
• Decision makers
• Fashionable

Circulation
• 5,000 copies

Full Page Non Bleed:
8.00”w X 10.75”h

• Direct mailed to Robert Simmonds clientele
• Distributed within store

Full Page Full Bleed:
Trim 9”w X 11.75”h
1/4” Bleed (9.5”w X 12.25”h)
$1,400 plus HST

• Distributed to upscale neighbourhoods
within New Brunswick

Special positions
Inside Front Cover: $1,500 plus HST
Inside Back Cover: $1,500 plus HST
Back Cover: $1,600 plus HST
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Deadlines

ION

Ad Booking Deadline: Friday, July 15, NOON
Ad Material Deadline: Tuesday, July 19, 3 P.M.
Publication Date: Saturday, September 17
For complete ad specifications, please contact your Account Executive.

r Trio

we
’s Po
Veale
swickings, Dave laces
Brun
New Greg Hemmﬁlling workp
,
ful
Riedle turing,
Homell
Derek
ng nur
lﬁ
From
creati
Awayce House wil on
me
Ho w Hospi
derict
Ne
d in Fre
ant nee
aff
import
the St
Meet n experts
fashio
stions
house
d que
Our in-r most-aske
?
r you
Brew
answe
d the pouring
hin
ries
’s Be
Who eer brewew Brunswick
Craft-b over Ne
all

ISSUE

15

